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Overview of WPIW campaign tools



Introduction to WPIW campaign tools

• Campaign slogan: Test. Diagnose. Treat.

• A different campaign theme each year:
• 2019: “Putting primary immunodeficiency patients at the centre of their 

care” // theme: patient centred care

• WPIW provides materials and awareness tools annually

• All materials are global, templates can be modified and translated 
to serve national purposes



Introduction to WPIW campaign tools
• On www.worldpiweek.org you can find all relevant campaign 

information, resources, materials as well as ideas how to 
participate

• It is possible to join the campaign: 
• as an organisation/society: through organising events, fundraising, 

workshops, awareness booths, speaking at events.

• as an individual: using social media / online awareness, joining national 
WPIW events, signing the global call to action.

http://www.worldpiweek.org/


Theme 2019: Patient centered care

• Why?

• PID patients are all different 
• individual needs should be considered in their care pathways

• PID patients as partners 
• health care providers should include patients in the decision making 

related to their own care.

• Health care systems designed with patients’ benefit as main 
focus

• A multi-disciplinary approach 
• involving all stakeholders playing a role in PID care delivery



WPIW e-Blasts
- Stay updated!

• Sent throughout the year to 
IPOPI’s members mailing list.

• News and updates on the 
campaign materials and 
activities.

• Invitations to join social 
media campaign’s



Campaign package

• World PI Week poster
• Can be translated into local 

language, send to julia@ipopi.org
2018: Arabic, Portuguese, German, 
French, Hindi, Italian, Romanian and 
Spanish

• Can be adapted for national 
purposes



Campaign package
• Logos

• E-banners for website, email 
signature and social media 
use

• Campaign flyer

• Sample blog or website post

All ready to use as they are 
or translated and modified to 
better serve local purpose!



Engagement toolkits

• NMOs have different priorities

• Toolkits for 4 types of campaigning during WPIW:
• Media toolkit – materials towards raising awareness through media

• Policy toolkit – advocacy materials to get visibility among policy makers

• Medical awareness toolkit – materials for raising awareness among 
medical professionals

• Public awareness toolkit – materials for raising wider public awareness



Engagement toolkits
• Different resources depending on the toolkit

• All available at www.WPIW.org



Other template materials
• World PI Week video to show at events, use on social media etc

• Can be translated into local language (subtitles), just ask IPOPI
Available now in French, Spanish, Italian, Portuguese, Vietnamese, Russian

• Infographics 

2017 2018

http://www.worldpiweek.org/?q=node/918


WPIW Press Releases

• In 2019 3 press releases: 
• on Rare Diseases Day (28 Feb).

• during WPIW (22 April).

• after campaign 
outcomes (in June).

• Freely available to use  
for reaching media 
coverage nationally

• Can betranslated into
other languages



Social Media activities

• Throughout the year (Twitter, 
Facebook)

• Increased communication 
during rare disease day (28 
Feb), World PI Week and 
WHO world immunization 
week

• PID Quiz on social media

• WPIW stories
• Share your story via 

worldpiweek.org or using
#MyPIStory on social media

• Stories will show on website and 
are used for future campaign 
materials

#MyPIStory



Stay informed
• Follow WPIW on social media 

• Read IPOPI e-blasts

• Visit www.worldpiweek.org

During the campaign
• Use the WPIW hastags on social media #WorldPIWeek

• Send your campaign info to julia@ipopi.org

After the campaign
• Send us your photos, articles and updates!

http://www.worldpiweek.org/


Three things to take with you

1) All countries can do something – small or big!

2) WPIW is a unique opportunity to raise awareness in Africa 

3) We invite you to join our global community

Let’s work together!

Questions? → Julia@ipopi.org 



@IPOPIPID

@worldpiweekcampaign

@IPOPI_info

@WorldPIWeek

youtube.com/IPOPIPID

Youtube.com/worldpiweek

Have a great World PI Week 2019!

www.ipopi.org

www.worldpiweek.com


