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Why a World PI Week? (1)  

The objective is: 

• To increase  Awareness &  of PIDs 

   Understanding 

• In a coordinated way  

• for a week (22-29 April)  

• throughout the world 



Why a World PI Week? (2) 

The target audiences of WPIW are: 

  

• Patients & Society in general;  

• Healthcare professionals;  

• Government & authorities. 

Communication 

media 



Campaigns aimed at Patients & 
Society (1) 

• Why? 

– Increase awareness & understanding 

– Breach isolation of patients with PIDs and their 
families 

– Develop and/or increase social support to patients 
with PIDs and their families.  

 

 

 



Campaigns aimed at Society (2) 



Campaigns aimed at Media (1) 

• Why? 

– Increase awareness & understanding. 

– Wide diffusion among patients, society, & 
healthcare professionals.  

– Create leverage towards national/regional/local 
authorities.  

 



Campaigns aimed at Media (2) 



Campaigns aimed at Healthcare 
Professionals (1) 

• Why? 

– Increase awareness and understanding of PIDs. 

– Create or increase the interest of healthcare 
professionals (commitment with PIDs). 

– The more aware and knowledgeable healthcare 
professionals are, the:  

• more patients are diagnosed;  

• better care they receive;  

• more support patients get.  



Campaigns aimed at Healthcare 
Professionals (2) 



Campaigns aimed at Government & 
authorities (1) 

• Why? 
– Educate politicians and government officials about 

PIDs and the issues PID patients & their families 
face.  

– Politicians are the ones making the decisions on 
treatment and care financing & reimbursement.  

– The more a politician knows about a topic, the 
more they can sympathise.  

– Politicians increase willingness from sponsors to 
fund activities.  



Campaigns aimed at Government & 
authorities (2) 



Conclusions 

• WPIW is the best occasion for building a 
momentum about PIDs in your country.  

• Objectives and Target audiences depend on 
the specific situation of the country.  

 


